


 
4.2 Terms of s ervice  

 
Observe the Terms of Service of all social media platforms. Questions about terms can be directed to 
Dalhousie'Q 

 

http://www.dal.ca/dept/copyrightoffice.html
http://www.dal.ca/dept/copyrightoffice.html




http://academia.edu/
http://www.researchgate.net/
http://www.dal.ca/dept/research-services.html
http://www.ethics.gc.ca/default.aspx
http://www.ethics.gc.ca/default.aspx


6.2 Additional Resources for Researchers  
 

In addition to the guidelines in this document, the following are recommended resources for academics 
who are interested in using social media in their work: 

 
�x Cann, A., Dimitriou, & K., Hooley, T. (2011, Feb). Social Media Guide for Researchers. Research 

Information Network. Available at http://www.rin.ac.uk/our-work/communicating-and-disseminating-
research/social-media-guide-researchers   

 
�x Neal, D.R. (2012). Social Media for Academics: A practical guide. Chandos Publishing. ISBN: 

1843346818 
 

These guidelines are to be reviewed every two years. 

http://www.rin.ac.uk/our-work/communicating-and-disseminating-research/social-media-guide-researchers
http://www.rin.ac.uk/our-work/communicating-and-disseminating-research/social-media-guide-researchers
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